Lesson 32

S
LESSON 3-2

Obstacles and Detours:
The Media

Overview

You fill in the information gaps and correct
misconceptions that came up in the previ-
ous lesson with a minilecture on physical
changes in puberty. Students explore mes-
sages and metamessages of magazine ads.

Cognitive Objectives

Students will expand their kng T
awareness of the reasgg ‘$ s
puberty, and thgg®Will examike
messages that (f ect our view\i‘)
Affective Objectijes

Students will increas€their understanding
and acceptance of personal changes and

develop awareness of the personal effect of
media manipulation.

Interactive Objectives

Students will work together to analyze ads
and to challenge the manipulative aspects of
the advertising media.

Preparation

» Analyze any misinformation on
yesterday's chart so you can correct it
in a minilecture that will also expand
the students’ information.
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» Find examples of ads in magazines or TV
that target teens or young adults with
questionable images of “*normal” (Calvin
Klein, Joe Camel, beer commercials, cars,

Bring extras for any

Brief follow-up on community service
commiiments

» Check on journeywork. Have students
keep their magazines for a later activity.

> Ally Group Presentations

Have ally groups demonstrate their iden-
tity markers in a brief presentation, if
they were not ready to do so in lesson
2-6.

B Refer to the lists from the previous
lesson and acknowledge that students
already know quite a bit about adoles-
cent development.

Metaphor for the change process

Have one student go from one side of the
room to the other, Have students notice that
it isn't possible to get to “there” from “here”



without going through the space in between.
Make the point that developmental stages
are necessary and that everyone everywhere
goes through virtually the same changes
(allowing for gender differences).

Minilecture

Give aminilecture on physical changes during
puberty to fill gaps and correct misinforma-
tion. Add, delete, or change information to
make it appropriate for your group.

During adolescence your body changes more dra-
malically and more rapidly than at any other time
excepf when you were an infani. Ii's almost like
you re berﬂmiﬂg a dﬁmt person. That can be

for a while? Sometimes one of your feet may be
bigger than the other. Eventually the other one will
calch up. Some young people don't get their full
growth until they're in their twenties; others are
[fully grown by fourieen, fifteen, or sixteen. It’s all
normal.

to have one arm or lég a little longer than the other

You start growing body hair—under your arms
and in the pubic area. The hair on your legs and
arms may stari getting thicker. Boys begin lo grow
facial hair and sometimes chest and back hair.
Way back in the history of human beings, body
hair probably provided an extra bit of protection.

Your sweat glands start gelting more active, and
so do the oil-producing glands in your facial skin.
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Your voice matures, usually more dramatically
for boys, but girls’ voices mature, too.

Male and female characteristics are more appar-
ent as reproductive organs develop and start
preparing you to be a parent. Along with the more
obvious physical changes, there are also changes
in moods, emotions, and inlerest in relationships.

Al these changes are normal. You'll go through
them at your own rate. Sometimes you may feel like
it’s the worst time of your life, but it can be pretty
exciting, too. You'restarting to turn into an adult
right in front afjourmm eyes. It can't be all that
1 ore a tadpole, you'd be
oWls, sprouting legs and

W as a frog. Human
'c, but not as radical

I mentioned in the last class that U.S. teenapgers
tend to be embarrassed about the changes they go
through in puberty. Young people in traditional
cultures don’t seem to have so much embarrass-
ment about it. Does anyone have a guess about
why this is? . . . Well, there’s evidence that it's
mostly because of the media. Wrilers of ads in
magazines and on radio and TV want you to
think you need to buy their products, so they iry
to manipulate you. That is, they use sneaky ways
to get you to do something that you wouldn’t do
otherwise, something that might benefit them more
than you. Most ads have two sides. There's the
message, which is straightforward information,
like the name of an acne medication and what it
does. In the same ad, there’s usually a meta-
message, which is the sneaky part. For example,
the ad may show a facture of all the girls flocking
around a guy who uses that pariicular acne
medication. It tries to make you think all the guys
or girls will find you irvesistible if you use it.
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